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KEYNOTE SPEAKERS

10:30 - 11:00 Room Pula

Gahor Rekettye, University of Pecs, Hungary
"Global Trends Shaping the Future of Marketing”
11:00 - 11:30 Room Pula

Hans Ruediger Kaufmann, University of Nicosia, Cyprus
"Behavioral Branding”
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GLOBAL CLIMATE CHANGE




Global warming will affect us all.
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(AFTER)SHOCKS OF THE
ECONOMIC CRISIS
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GLOBAL ECONOMIC
POWER SHIFT
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A New Middle Class is Appearing in
these countries offering a steady and
growing market to the world
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Those who want to be part of this
development should be present. Those who
want to be present should learn and must
understand the different culture:

FORECAST: the growing importance of cultural
marketing (international marketing )

STRUCTURAL CHANGES
IN DEMOGRAPHY
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THE THIRD BILLION

1 (# %' & ' # " &
2" T F & %% 2# * 4
* &# # # 48 &' 5
& % % '

&

1 ' A # & 'O %'"

Xg . L4 % '
# &' & &*# 4,+P . 5

1-& #Q ' " & # "k g
$ " &*HB8 %'"% #&

& & & &#84' & & 5

1-& '* @ &" & *

# "

1% 9

22 |




#%

2 <$ 2
2 2
1 ## n
B' #Ht E '




1-& & * #

? & #'

? & # & %
? &

?2# " *&

?2* &" & *&

/* + % %IIII4*II * $.* * 7% * %IIII4*I|
$* * < oSk " o4 | *?* >_ /> 75*/ _ 4
% -4 7>)$ /%" * %, +

THE PROLIFERATION
OF MARKETS
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DECREASE SPENDING | INCREASE SPENDING

1L #4AB ' 5

] Digital media
]
& M 3 Mobile media
n )
T
C % Public relations
) # N& E Events
& #%
Direct mail
*
& 3 o
/ & ' * ; Television
% [ n & " § Print

* #H g Out of home*

1 = # & Radio Percentage of respondents
& & -100% -50% 100%
<
* The marketing industry’s term for advertising in public places: billboards, kiosks,
transit stations, and so on.
' &
Source: "Marketing & Media Ecosystem 2010” survey and Booz & Company analysis
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RAPID DEVELOPMENT
IN THE IC TECHNOLOGY
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World Internet Penetration Rates
by Geographic Regions - 2011

Horth America

Oceania [/

Australia (il

Europe 58.3%

Latin America /

Caribbean 5

Mid«dle East I.T%

World, Avg. F0.2%

Asia 23.8%

Africa 11.4%

10% 20% 3 0% 50% 60 T0% B0
Penetration Rate

Source: Internet World Stats - www.internetworldststs. comistats.htm

Fenetration Rates are based on a world population of 6,930,055 154

and 2,0895,006,005 estimated Internetusers on March 31, 2011.
Copyright@ 201 1, Miniwatts Marketing Group
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Thank you for your attention!




